RADIO BROADCASTING – COMMERCIAL WRITING TIPS
Your commercial should 


1. ____ _ ______ __ ____ – Who is your audience?

2. __ _________ – Keep in mind the audience is probably doing something else when the commercial comes on.

3. __ ______ – Spark the listener’s attention with music, writing, sound effects, voice, etc.

4. ___ ___ _____ – Transport the listener to where the action takes place.

5. ____ ___ _____ – The listener really doesn’t have time to absorb more.

6. ____ _ ____ __ ______ – Make sure the listener knows how to act and act quickly.

7. ____ _ _______ ____ ___ ____ – Make sure it matches the message.

HERE’S HOW YOU’LL BE GRADED.

1) SCRIPT PRESENTATION.  A typed script must be turned in.

2) THEME/MESSAGE.  Your commercial should have a definitive theme/message – one good solid idea you are communicating.  It should be about a real product or service.
3) TARGET AUDIENCE.  It should be easily identifiable.

4) PACE, MOOD, PURPOSE.  All are keys to an effective commercial.

5) CALL TO ACTION.  Remind listeners of what they should do.

6) EFFECTIVENESS.  The commercial will be played for the class and your classmates will grade its effectiveness.
7) EFFICIENCY.  It must be timed out to exactly 30 or 60 seconds.
